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IMPROVING MORE CONSUMERS’
LIVES IN  MORE PARTS OF THE 
WORLD MORE COMPLETELY.









=

PREMIUM SALE ? 

PREMIUM OFFER 

=

PREMIUM PRICING 



PUBLISHERS

HAVE. CO-FINANCE MODEL (READER/ADVERTISER)

HAVE. FULL “MOBILITY” OF MEDIUM IN OFFLINE PRINT

HAVE. INNOVATED DIGITAL CONTENT IN ONLINE IN THE 90’s

HAVE. HIGH REACH BROAD OFFERINGS

HAVE. FIERCE COMPETITION 

HAVE. TECHNOLOGY OPPORTUNITIES 



PUBLISHERS

OPPS. FASTER MEASUREMENT SYSTEM

OPPS. FOCUS ON CONSUMER INSIGHTS & RELEVANCY

OPPS. TRULY UNIQUE & RELEVANT CONTENT

OPPS. LOSE REACH/CLUTTER -INCREASE RELEVANCE

OPPS. COOPERATION AND INNOVATION



PUBLISHERS

??? . ATTRACT CONSUMERS TO PAY 4 CONTENT 

??? . MULTI MEDIA PLATFORM APPROACH  “SEAMLESS”

??? . MOBILE MEDIA CONSUMPTION …BEYOND APPS

INSTANT DIGITAL PRODUCT & CONTENT DELIVERY        
OVER THE AIR

MONETARIZATION VIA MOBILE BILLING SYSTEMS
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DIGITAL FUNNEL
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IMPROVING MORE CONSUMERS’
LIVES IN  MORE PARTS OF THE 
WORLD MORE COMPLETELY.



WANTED

HELP US DRIVING OUR BUSINESS OBJECTIVES

HELP US FOCUSING ON OUR  CONSUMER
TARGETED OFFERS SEAMLESSLY

BUILD BRIDGES TO OUR CONSUMERS
STOPPING POWER

DRIVE BUSINESS BUILDING INNOVATIONS





THANK YOU

Susanne A. Kunz
Media & Communications Director 
Procter & Gamble D-A-CH


